ame) DirectliT
Services

Make every
marketing
signal count.

When marketing data Is spread across channels and systems, it

becomes harder to understand what drives performance and where to
iInvest next. Direct IT brings marketing, customer and revenue data into
one analytics platform, helping your teams identify opportunities, spot

changes sooner and make decisions with greater confidence.

Unified Marketing Analytics - Direct IT Services directitservices.eu/
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Everything you need to turn data into

growth

%

Connect marketing activity to revenue

Cross-channel attribution: Link channel,
campaign and partner activity to conversions and
revenue to understand what contributes to
commercial performance.

P 4

See the bigger performance picture

Executive dashboards and reporting: Bring
revenue, pipeling, acquisition, conversion and ROI
Into one view, with comparisons against targets
and previous periods.

Q

Understand where customers drop off

Funnel and journey analysis: Track progression
from initial engagement to conversion, identify
friction and uncover opportunities to improve
results.

Unified Marketing Analytics - Direct IT Services

Understand customer value over time

Customer analytics: Analyse customer behaviour,
lifecycle stages, retention and value to identify
your most valuable segments and opportunities
to improve customer retention.

)

Connect channel performance to
pipeline outcomes

Affiliate and CRM intelligence: Compare partner
performance, lead quality, pipeline progression
and nurture activity to understand which sources
contribute to commercial results.

Anticipate change and prioritise
investment

Forecasting and recommendations: Identify
unusual performance shifts, forecast potential
outcomes and prioritise actions based on their
expected commercial impact.

directitservices.eu/
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ame) DirectIT

Services Channel Attribution ‘ Channel Attn bUtion

Revenue and spend broken down across acquisition channels

< AllProducts

Compare revenue, spend, conversions

UNIFIED CRM

47 CRM Dashooard and ROl across every acquisition channel,

Contacts

o including affiliates, to see where your
budget works hardest.

Channel Revenue Spend Conversions
Affiliate $720 $180 4

@® Organic $540 8135

@ Direct $360 $90

® Paid $180 S45

» Email $180 $45

- . DirectIT - .
® Unified Analytics ‘= Services Unified Analytics
Cross-channel attribution and revenue trends.

Follow revenue and < AlProducts
conversions over time Revenue Trend Conversion Funnel
alongside your [ the selected period o raelimasaiaydings
conversion funnel, so you
can spot changes sooner

Ouaified

and see where journeys
Sta | | . Opportunity

Customer

o o Talk to Our Team
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